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Journalism or public relations? A quantitative survey of custom

publishing editors in Germany
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5. Discussion

How much journalism, then, is there in custom publishing? The data show that the editors’
professional socialization was largely journalistic. Many of them had, for instance, completed a
journalistic trainee program, and nearly half had worked (also) in journalism before moving into
custom publishing. However, only a minority saw themselves professionally either more as
journalists or as between the roles of journalist and PR worker—most considered themselves to
be PR actors. This does not mean that custom publishing editors are extremely dissimilar to
journalists in their self-conception. There are close similarities between the two occupations in
this regard: Both consider it part of their job to disseminate and explain, and to offer service and
entertainment. However, there is another factor that determines the professional self-
conception of custom publishing editors: the representation of the organization’s particular
interests, communicating persuasively to relevant stakeholders, and portraying the organization
in a positive light.
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