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6. Limitations and future research directions

We acknowledge that this research is relatively dated and cross- sectional in nature and the
results do not capture the current interface between culture and positioning activities.
This problem is common in cross-sectional and cross-cultural research (Malhotra,
Agarwal, & Peterson, 1996). Future researchers should endeavor to undertake
longitudinal studies to measure positioning deliberation. In addition, we acknowledge
that there are disparities in the number of advertise-ments analyzed from foreign firms
and those from indigenous firms. Even though it was beyond the reach of this study, we
suggest long-itudinal data collection efforts for matching data samples. We recognize that
to remedy the current deficit in knowledge about firms' positioning activities in Ghana,
more studies must be undertaken to validate or replicate this research. While it was
beyond the scope of this study to assess the size of the firms and examine the country of
origin of the foreign firms (Appendix 2) whose advertisements were analyzed, the
challenge for future researchers is to ascertain the differences in posi-tioning practices in
terms of size of the firm and country of origin of firms.
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