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8.4.1. Managerial Implications

In this section, we present some managerial implications for practi-
tioners and suggest helpful actions that could improve the business
activity of Suomen Henkilostotalo but also other small companies.

According to Mudambi (2002), branding is very relevant for some
but not all business customers. However, we greatly believe that
Suomen Henkildstétalo is one of the companies that would definitely
profit f rom b randing i tself, n ot o nly c urrently b ut a Iso i n t he future,
both in terms of B2B and B2C customers. In the HR and temporary
work industry, there is considerable competition, so it could be benefi-
cial to invest time and money in building and developing a strong
corporate brand. If the company succeeds, its corporate brand will
attract future business partners and customers, who are willing to invest
in the development of the relationship.
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