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Other social and technical factors such as the effect of so-cial word-of-mouth [71] and privacy 
factors [21] could well affect consumer purchase intentions in social commerce en-vironments. 
However, the focus of this survey was strictly limited to specific aspects in social commerce. 
Hence, as this research has demonstrated high reliability and good validity for the proposed model, 
this could provide useful insights for both academics and practitioners. Future research could 
consider ap-plying qualitative methodologies (e.g., content analysis and fo-cus groups) and 
exploring other social and technical factors such as the types of product reviews that obtain the 
most likes or shares using these methods to complement the insufficiency of existing survey 
methods that limit the making of strong in-ferences. This research was conducted mainly in the UK 
and it could usefully be extended to other regions. 
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