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5. conclusion .

To conclude, we propose a SMCMM based on a thematic review of 112 academic articles 
in marketing and IS publications. We summarize the present use of social media in B2B 
marketing and suggest potential solutions for better use of social media. We hope that our 
proposed model will result in a shift of emphasis in the B2B literature away from the 
platform-dependent social media activities and towards the strategic, holistic, and dynamic 
processes that social media capability implies. It is our hope that this paper will foster 
more research into social media capability in B2B marketing. That said, this study and its 
findings are limited by the scope of the literature reviewed and the data source. As 
mentioned, the articles included in the literature review on which the study is based were 
limited to secondary data in nine English academic journals.
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