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Social Media Impact on Business Evaluation
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5. Conclusion

The overall task of creating a concept model for estimating the social media impact on restaurant business was
achieved. The approach indicated that the creation of a functioning multipurpose business process analytics model
requires a wide variety of highly detailed statistical data. The concept model presents a clear outlook on the potential
impact and the further benefits of the use of social media for attracting visitors to the local restaurants and the choice
model as a tool for reaching this end-goal. It should be noted that there is a necessity to develop a clear methodology
for data-mining related purposes. It is challenging to clearly attribute the information describing the actual client
base and users of vouchers with the actual follower base of the particular restaurant thus questioning the traceability
of a certain social media activity. Should this obstacle be overcome with the use of a sophisticated tracking
mechanism it would be possible to attribute a specific social media activity to the particular decision to use a
voucher/or to purchase a particular product.
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