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8. Conclusion

This paper responds to Walsh’s (1995) call for research establishing a
relationship between organizational cognition and action and specifically
addresses Varadarajan and Jayachandran’s (1999) request for research
examining the role of organizational cognition and marketing strategy.
Studying strategic complexity furthers our understanding of the processes by
which organizations seek to make sense of their environment and the firm’s
role within it. By uncovering this process, we begin to explain how firms
develop and deploy resources for creating and sustaining a competitive
advantage, thus increasing our understanding of marketing capabilities (Day,
1994). Many questions remain for marketing scholars to explore, and more
research needs to be done to clarify marketing’s role in improving the
organization’s sense and response capabilities.
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