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Exploring pro-environmental behaviors of consumers:

An analysis of contextual factors, attitude, and behaviors
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6.3. Limitations and future research avenues

Although much care was taken to optimize the study, several limita-tions are
noteworthy. First, we considered a limited set of contextual factors. Many more are worth
being investigated, such as interpersonal influences (e.g. persuasion), advertising,
community expectations, and legal and institutional factors.

Second, we only considered a reduced set of attitudinal factors, namely behavior-
specific attitudes. Other factors such as personal norms, beliefs and values, as delineated in
the value belief norm theory, or affect and motivations do exist (Steg & Vlek, 2009). It
would be interesting to explore which contextual factors determine what type of attitude
(thus, goal-frame) most strongly affects behavior.

Third, although there is evidence of an attitude-behavior gap, espe-cially in the domain
of environmental behavior (Lee et al., 2014), we did not take this gap into account in our
mediation model. Future re-search could investigate the different variables that may
hinder the effects of importance and cost on PEB.
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