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Find Your Niches: A Guide for Managing Intermedia Effects Among

Content Distribution Channels
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DISCUSSION AND CONCLUSION

The aim of this article is to contribute to the understanding and
management of intermedia effects. With this knowledge, content
providers can depart from merely describing cross-media effects and
move toward managing cross-media, which is particularly relevant to
all content industries. To achieve this goal, we present a five-step guide.
In addition, we are able to demonstrate the application of our tool with
a pilot study from the film industry.
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