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University technology transfer office business models: One size does

not fit all
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6. Conclusions

This article inductively explored university technology transfer by

adopting a business models lens and, accordingly, identified four types
of technology transfer business models by analyzing quantitative and
qualitative data collected in a longitudinal dataset of 60 US universities
during the period 2002-2012. By analyzing differences in technology
transfer outputs, using the same metrics largely adopted, and the con-
sequent strategic initiatives universities have undertaken, four dis-
tinctive business models were identified. Although the contribution is
preliminary, this first attempt may enrich the conversation on business
models, especially in public organization settings.
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