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Customer orientation and firm performance: The joint moderating

effects of ethical leadership and competitive intensity
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5.3. Research limitations

This study has several limitations which provide further research opportunities. First,
although this study is conducted using a time-lagged sample measuring the
independent and dependent variables in two waves, it may be more interesting
to investigate the moderating effects of ethical leadership over a longer period.
This exploration would enable us to evaluate whether temporal changes in

humane leadership, justice leadership, moderation leadership, and CI will affect
the CO-firm performance relationship.

Second, other contingency factors, such as senior team attributes,
environmental dynamism and market uncertainty may also influence the
relationship between CO and firm performance. Thus, future studies could
investigate whether, and how, configurations of these con-tingency factors affect
the CO-firm performance relationship to gen-erate additional insights. Future
research also should investigate why and how other factors, such as product
quality and customer satisfac-tion may serve as internal processes to intervene in
the CO-firm per-formance relationship. More interesting findings can be
obtained by extending the relationships under investigation.
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