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6. Conclusion

Maritime industry is a market where characteristics of business to
business marketing is presented significantly. In addition to this,
mar-itime industry involves many intermediaries in daily
operations. Stopford (2009) asserted that, the existence of the
maritime industry depends on developing and obtaining the
efficient relationships. Ac-cording to the principles of relationship
marketing, the efficiency of distribution channel as a system is a
vital factor in terms of obtaining competitive advantage over the
competitors (Morgan and Hunt, 1994).
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