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E-marketing education in transition: An analysis of

international courses and programs
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5. Implications, limitations and future research

This study aims at better understanding of how E-marketing courses and programs are evolving in academia. The
growing number of E-marketing courses, programs and related textbooks demonstrate that E-
marketing education is going through a transitional period. From simply focusing on internet
technologies to a wide spectrum of converging ICTs. From being an introductory course in general
marketing programs, or even part of E-commerce/E-business course, to more than one course or
even a complete E-marketing program at both undergraduate and postgraduate levels. Whether it is
called digital mar-keting, internet marketing or social media marketing, the analysis in this study
and the information provided by education-related organizations confirms that E-marketing
education is here to stay and grow, most probably using the title “digital marketing”. The topics
covered by E-marketing courses vary among universities, the main reason is the “e-dilemma” pre-
sented earlier in this paper.
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