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Exploring customer attachment behaviour to sustain the

retail industry in Malaysia
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6. Contributions, limitation and future research directions

The novelty of the present study is the contribution of original knowledge through the development
of new findings on a new invention and practical tool of comprehensive customer emotion
experience dimensions, scale and model. As an experimental model, this is appropriate and useful
for decision making at the management level to predict customer emotion experience and

which could guide policymakers/decision makers/vendors/producers/local home grown or foreign
retail operators in the industry.

There is limitation experienced by this research, certainly, longitudinal research is required to
capture fully the dynamic nature of customer behaviour specifically in tracking their buying habit
personality, attitude and loyalty, which will be developed over a long period of time. Future studies
should incorporate other factors related to the source such as the pricing of the product. Future studies
can examine the relevance of the other customer emotion experience mediator in the context of
Malaysia retail industry. Therefore, continuous and more thorough investigations with incorporations
of other measures of the constructs may be needed in order to enhance our understanding of the
concept of customer emotion experience either in the same setting or different retail environment.
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