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Consumer Decision Making in Conventional Banks and Islamic

Bank based on Quality of Service Perception
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7. onclusion

Based on the results and discussion above, the conclusion are:

a. The customers reason to choose Bank Muamalat in Jember is to obtain a low administrative fee and a friendly
service. Customer have a lack of understanding about revenue sharing provided by Bank Muamalat because they
consider it as the same as interest.

b. The customers reason to choose Bank BRI in Jember is because a wide range of their branch office and the ATMs
are many so easily transact everywhere. Customers are not concerned about the existence of a given interest rate,
even though they agree with the fatwa that the interest is riba (haram).

c. The customer consider facilities and services between Bank Muamalat and Bank BRI before making their decision.
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