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CONCLUSIONS

The proposed model in this article for appreciation of knowledge from 
customers. The integrated approach of CKM helps  the  experts  use  the 
knowledge for, from KM and CRM as a strategic process could assist the and 
about customers to attain their organizational goals. organizations and 
companies to have more customers and This is done in four stages; first, 
information about better products and services. If the customers reach this 
customers is turned into knowledge about customers; in stage and have such 
relations with the company, they will the second stage, the information for 
customers is turned be undoubtedly valuable for the organization. In other into 
knowledge for customers; the third stage consists of words, they will become the 
trade partners of the a profit analysis on attracted customers; and finally, 
company.
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