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Social media metrics and analytics in marketing — S3M:

A mapping literature review
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4. Future research directions & limitations

Marketing science, together with information technology, has great
interest in understanding and analyzing social media and their created
data. We present a complete-scale study, aiming to create a typology for
social media metrics and analytics related articles, within a con-
tinuously incremental and editable typology. The findings contribute to
the literature in several ways. The proposed typology is flexible, which
means that future literature reviews on a subject can contribute, based
on the typology, by adding items and categories.

Regarding specific outcomes, from Table 3 it becomes clear that
primary data collection is the most used method on S3 M and the data
used for analysis, originate from primary metrics. Another useful out-
come is the platform used. On today’s social media research, Facebook
and Twitter are the dominant platforms and so, the biggest part of the
literature is focusing on these two platforms. The above conclusions can
help researchers to understand better the tendencies of the diverse
field,but also reveal research gaps and lacks on the literature.
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