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An analysis of the effects of customers’ migratory behavior in the

inner areas of the sales floor in a retail store on their purchase
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4. Conclusion

We analyzed the customers’ shopping paths in the inner side of the sales floor and investigated how the
behaviors of HV and LV customers affect their purchases. We found that customer behavior on the
inner side of the sales floor differed between HV and LV customers. In contrast, the purchase rates of
both HV and LV customers tend to decline when they show migratory behaviors on the inner side of the
sales floor. Further, by using the migration length and migration quantity extracted from the shopping
paths as the explanatory variables of a decision tree, the tree distinguished between HV and LV
customers with an accuracy of about 80%.
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