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4. Conclusion

      Marketing communication uses besides the traditional media (especially television, radio broadcasting, press 
media), through which it comes to consumers' awareness, also the new media (the Internet, mobile phones, etc.). 
Through the development of IT technologies, companies come into the consumer's environment faster, more easily 
and often even less costly. To reach this, they apply various hidden forms such as for instance Product placement, 
viral marketing, guerrila marketing, animations, and interactive games. These are sophisticated procedures that 
increase attractiveness of presented messages in the child consumer. An active approach of an individual to a 
consumer behavior appears to be one of the possible protective measures, except for legislation amendments. Such 
approach is referred to as consumer literacy, i.e. creating a critical consumer behavior in acquiring effective attitudes 
and skills focused on consumer and shopping behavior (Šramová, 2014). Increasing consumer literacy is often a part 
of media literacy which should become a part of the current educational process at schools as well as home 
environments. Its aim is to bring up an individual with a critical approach to media and marketing communications 
in a way that is not passive, but which make them an active recipient of media and marketing messages. 
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