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Sustainability service in-store: Service work and the promotion

of sustainable consumption
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Conclusions

The point of departure of this paper was the existence of a need to investigate and
conceptualize the provision of sustainability service. The argument made was that
sustainable retail research should not be limited to conceptual discussions about
sustainability approaches, case studies of sustainable retail programmes, or studies
that examine the effect of retailers’ sustainability activities on consumers. If
sustainable retailing is to play the crucial part that it is often assigned, as the
promoter of sustainable consumption, then sustainability service and its
relationship with sustainable consumption should be empirically examined and
conceptualized.
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