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A Method for the Construction of Customer Behavioral

Modeling Knowledge for B2B Event Marketing Strategy
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5. CONCLUSION

Collaborating offline event marketing and online marketing is considered a relatively novel marketing activity for
many of the enterprise software companies. In contrast to conventional communication strategies, event marketing
features the active and physical participation of limited customers in marketing communication process and online
marketing features to expand event awareness to wide range of customers. Improving the number of the event
attendees is equal to improving the software and service awareness. Therefore, it is required target number of event
registration through the website and actual attendance of both new logo customers who has not used any
software/services and existing customers who recently owns or has experiences to use software before.
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