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What to diffuse in a gender-specific store? The effect of male and

female perfumes on customer value and behaviour

L dzgs

JolS o0 das,5 dlie degd gl cdblun das 3 3] iewd g5 L8 ol

Sole SIS lowo) cdllin LundSS) dinus b olyan (Giolys JoB) 339 Canyd b



http://iranarze.ir/gender+specific+store+male+female+perfumes+customer+behaviour

N JTd le__ll

539-L1> (sLaUls olSiig 43

Limitations, future research, and implications

This study focuses on a specific case of scent incongruity.
Specifically, this research works with masculine and femi-nine
perfumes. Because these perfumes can function as mat-ing cues, a
scent that is incongruent with the store’s offerings has a positive
effect on the target group’s reactions. Future research should also
focus on identifying other settings in which scent incongruity can
have a positive effect on con-sumer evaluations.
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