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The impact of emotions on recall: An empirical study on social ads
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Almost certainly, the final aim of the applied research in this field is to identify the
predictive validity of social campaign to promote an effec-tive and measurable
behavioural change toward a relevant social issue. It would be useful to exactly
operationalise what it means to promote an effective and measurable behavioural
change, and it would be useful to analyse if remembering a specific social ads leads
to a real behavioural change. While media professionals, opinion shapers, and policy
makers have often sought to utilise communication systems for social mobilization
and change, a lack of understanding of the com-plexity of behavioural, societal, and
cultural factors on end-user con-sumption patterns (target) has more often led to
ineffective, or even counterproductive, outcomes. The preliminary findings of this
research suggest some issues in the field of social communication. First of all, it seems
crucial that social cause advertising researchers and advertisers stay in touch with
developments in emotion research for rapidly developing fields such as experimental

psychology and neuroscience.
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