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Introducing the super consumer
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Theoretical implications

Much academic market research looks at consumers in terms
of single-criterion variables. This practice is unrealistic in
that consumers are infinitely complex and their behavior
not easy to predict. By combining three psychologically
based characteristics, we have moved toward a more com-
plex description of consumer motivations. We feel that, the-
oretically, we have advanced the study of several aspects of
consumer psychology. Researchers usually treat materialism,
brand engagement, and status consumption in some isolation
from each other as separate topics of study. We propose that
looking at them in combination can reveal deeper insights
into how they motivate consumers jointly rather than alone.
Our findings suggest that these three concepts are highly
interrelated.
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