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Reaching consumers:

How the tobacco industry uses email marketing
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5 Conclusions

Tobacco marketing is causally linked to tobacco
use (U.S. Department of Health and Human Services,
2012). Direct marketing is one way tobacco
companies avoid existing restrictions and reach

consumers. Further research is needed to understand
how direct mar-keting is received by recipients and
how tobacco companies use the me-dium to target
specific populations. Deeper understanding of this
type of marketing is needed to counter it and advance
tobacco control.
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