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Conceptualizing and researching employer branding
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Conclusion

Employer branding is a relatively new approach toward recruiting and retaining the
best possible human talent within an employment environment that is becoming
increasingly competitive. Employer branding has the potential to be a valuable concept
for both managers and scholars. Managers can use employer branding as an umbrella
under which they can channel different employee recruitment and retention activities
into a coordinated human resource strategy. Integrating recruitment, staffing, training
and development and career management activities under one umbrella will have a
substantially different effect than each of the processes would have alone.
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