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Development of Electronic Money and Its Impact on the

Central Bank Role and Monetary Policy
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CONCLUSION

All companies including those in the tourism and hospitality industry realize that today is a
necessity to realize some form of presence on mobile devices.Mobile applications and mobile
advertising are definitely a right way of achieving that kind of presence.For successful
business of hotel and tourism companies in the increasingly demanding tourist market, it is
necessary to consider new ways of promotional activities and new forms of communication
with guests.The presence of mobile devices and communications with guests is just another
form of how will hotel company better approach to the target group on the tourist market.If
the hotels want to get closer to its guests, they need to constantly monitor trends in an
increasingly demanding and rapidly growing tourism market and to adapt to the development
of new technologies in order to achieve competitiveness.Those hotels that have recognized
the importance of mobile advertising will certainly record higher business result.
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