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A literature review and future agenda for B2B branding:

Challenges of branding in a B2B context
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9. Conclusions and directions for future research

This paper provides a literature review on B2B branding and
identifies an agenda for future research. Our review of the pertinent
literature has suggested that the academic inquiry on the subject is
limited, fragmented and inconclusive. Whilst the mainstream B2C
branding literature has almost unanimously embraced a multi-faceted
perspective of brand that goes beyond the mere name and logo, the
majority of B2B branding research still adopts a narrow and myopic
view of the brand. We have identified five broad areas (B2B branding
benefits; the role of B2B brands in the decision making process; B2B
brand architecture; B2B brands as communication enablers and
relationship builders; and industrial brand equity) within which we
need to have more systematic and rigorous research to develop further
understanding of how branding can be applied in a B2B context. The
basic research questions that need to be addressed under each theme
are outlined in Table 2 and discussed in more detail below.
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