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A study of e-commerce adoption by tourism websites in China
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5. Discussion and conclusions

The findings indicate that Chinese tourism websites are not
effectively utilizing the Internet to its full potential. Most tourism
websites focus on the provision of basic information services,
especially the OTWs that are funded by the government, and are a
convenient tool used by travelers to learn about a destination.
They provide product information, in order to attract more tourists
to the destination, and further enhance customer satisfaction. The
AWs in China mostly are established on behalf of a scenic area
management committee or tourism enterprises. This may partially
explain the lack of product information, reservation and payment
options, and CRM features on their websites. As most online
tourism booking is done through OTAs, there is inadequate in-
vestment in e-commerce adoption. In addition, applications of
reservations, payment, and CRM dimensions were not well de-
ployed by CTWs. With increasing competition, CTWs cannot only
provide basic information; they should adopt further e-commerce
features. Visitors would benefit if the websites provided such
services to make shopping possible which, in turn, would facilitate
tourism development at the destination.
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