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ﻋﻨﻮان ﻓﺎرﺳﯽ ﻣﻘﺎﻟﻪ :
ﺗﺠﺰﯾﻪ و ﺗﺤﻠﯿﻞ ﺳﻄﺢ ﻣﺘﻘﺎﻃﻊ ﺟﻮ ﺧﻼﻗﯿﺖ ﺳﺎزﻣﺎﻧﯽ و ﻧﻮآوری ﻣﺸﺎﻫﺪه ﺷﺪه
ﺗﺎﺛﯿﺮ واﺳﻄﻪ ای )ﻏﯿﺮ ﻣﺴﺘﻘﯿﻢ( اﻧﮕﯿﺰه ﮐﺎری

ﻋﻨﻮان اﻧﮕﻠﯿﺴﯽ ﻣﻘﺎﻟﻪ :
A cross-level analysis of organizational creativity climate and
perceived innovation
The mediating effect of work motivation

ﺗﻮﺟﻪ !
اﯾﻦ ﻓﺎﯾﻞ ﺗﻨﻬﺎ ﻗﺴﻤﺘﯽ از ﺗﺮﺟﻤﻪ ﻣﯿﺒﺎﺷﺪ .ﺑﺮای ﺗﻬﯿﻪ ﻣﻘﺎﻟﻪ ﺗﺮﺟﻤﻪ ﺷﺪه ﮐﺎﻣﻞ

ﺑﺎ ﻓﺮﻣﺖ ورد )ﻗﺎﺑﻞ وﯾﺮاﯾﺶ( ﻫﻤﺮاه ﺑﺎ ﻧﺴﺨﻪ اﻧﮕﻠﯿﺴﯽ ﻣﻘﺎﻟﻪ ،اﯾﻨﺠﺎ ﮐﻠﯿﮏ منﺎﯾﯿﺪ.
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6. Conclusion
Given the condition of keener global competition, innovation has become a buzzword.
Yet, the value of innovation goes beyond the conceptual level. It has to be effectively
perceived and implemented to generate real values. Therefore, understanding how
organizational innovation is perceived by employees helps managers identify required
improvement and management practices for maximizing organizational performance.
The theory of organizational creativity and innovation developed by Amabile and
associates (Amabile, 1988, 1996; Amabile et al., 1996) together with motivation theories,
offers a useful framework for measuring and managing perception of innovation
performance in the workplace. Research results of this study provide a basis for
ongoing articulation of the various facets of creativity climate, workplace innovation
and the mediating role of employee’s work motivation in a non-western country.
Another added value of this research is the findings that freedom, organizational
internal strife, conservatism, and workload pressure do not show expected effects on
perceived innovation, very likely because of cultural difference. It is always fascinating
to see how a western theory applies to the eastern world; this opens an ample avenue
for researchers to explore in this increasingly globalized economy.

! ﺗﻮﺟﻪ
 ﺑﺮای ﺗﻬﯿﻪ ﻣﻘﺎﻟﻪ ﺗﺮﺟﻤﻪ ﺷﺪه ﮐﺎﻣﻞ ﺑﺎ ﻓﺮﻣﺖ.اﯾﻦ ﻓﺎﯾﻞ ﺗﻨﻬﺎ ﻗﺴﻤﺘﯽ از ﺗﺮﺟﻤﻪ ﻣﯿﺒﺎﺷﺪ
. اﯾﻨﺠﺎ ﮐﻠﯿﮏ منﺎﯾﯿﺪ،ورد )ﻗﺎﺑﻞ وﯾﺮاﯾﺶ( ﻫﻤﺮاه ﺑﺎ ﻧﺴﺨﻪ اﻧﮕﻠﯿﺴﯽ ﻣﻘﺎﻟﻪ

. اﯾﻨﺠﺎ ﮐﻠﯿﮏ منﺎﯾﯿﺪ،ﺑﺮای ﺟﺴﺘﺠﻮی ﺟﺪﯾﺪﺗﺮﯾﻦ ﻣﻘﺎﻻت ﺗﺮﺟﻤﻪ ﺷﺪه
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