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The Study on Employer Brand Strategy in Private

Enterprises from the Perspective of Human Resource Management
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3.3. Building evaluation and feedback systemof employer brand strategy

Employer brand does not exist in a static market environment and it must be dynamically or
organizationally shaped. So enterprises need to build employer brand with own characteristics, and
establish a series of evaluation and feedback system. The system can be divided into two parts: for
external to attract excellent potential employees, mainly investigating and anal sizing attraction degree of
emp loyer brand; for internal to keep good relations and increase employee's sense of belonging to, using

job satisfaction, employee loyalty, employee turnover and other indicators to reflect implementation
effect of employer brand.
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