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U.K. Media and Media Management During the 2003

Invasion of Iraq
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Preliminary Findings

From these outline findings, some aggregate-level conclusions can be drawn
about the U.K. press’ contribution in shaping the story of the war for its readers. The
coalition was clearly the most successful actor, both in securing access to media and
in gaining airtime for extensive direct quotation, so coverage of the war was narrated
largely through the voice of the coalition, with much less attention given to other
actors. Measuring the balance of reinforcing versus deflating commentary, only the
Iraqi authorities stood out as receiving negative treatment from the U.K. press. In
respect to battle, the dominant subject area, the news agenda was largely consistent
with the coalition briefing strategy. Moreover, the coverage given by most newspa-
pers was largely positive toward and only rarely critical of the coalition’s military
operations. At the aggregate level, then, U.K. press coverage tended to reflect the
coalition perspective regarding the course of the military campaign. An effect of this
focus on the detail of battle progress was that subjects that might have been reported
more critically were effectively crowded out of the coverage.*
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