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6 Conclusion

In this study, the Apple App Store and Samsung Apps were analyzed using the IISI"
model to identify key platform activation factors for a virtuous cycle in co-creation-
based open innovation. To analyze the platform use experience of developers
through grounded theory, in-depth interviews were conducted with both Apple and
SE app developers. The study results showed that platform activation that has a
successful virtuous cycle should be approached from the perspective of openness
and sharing, which is the basic concept of co-creation. Specifically, developers can
create excellent apps in a platform that is easy to use. This finding can be applied to
open innovation efforts in other industries as well. Therefore, companies should
prepare a product or service innovation based on the co-creation platform to attract
the participation of external partners, to develop a competitive edge in the market.
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