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Transformational leadership, innovation climate, creative

self-efficacy and employee creativity: A multilevel study
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6. Conclusion 65 2 6
In conclusion, this study attempted to examine the role of trans- CudMs 30 1) 1S Jgosd (g (i 2)8 M dllae (l (S douts o

formational leadership in predicting creativity among customer

contact employees of tourist hotels. Additionally, it studied the wogde dnasld bl e yed glalie gide b peld 3o GlaiaylS 5w

intervening role of innovation climate and creative self-efficacy.

The findings provide directions for hotel managers to reform their dzfllbe 1y BME Jitwe Lddo 1 5 @eled bl d g dhuly (58 ol

policies and work environment in such a way that employees ) B

perceive support from their organizations and their immediate 1 T P I T TP TP | Loz aeis Las dzslia

supervisors, in view of performing creatively. In this context, hotel 20 9 by C Sl Jaa Olps sln s 2 N 255

managers need to design training programs and counseling ses- s lpljle 31 Colas « OlaisylS &5 wiaiis &l LSS 4 g5 LIS

sions for their customer contact employees so that they are able to

work creatively. R v e . .
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