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Influence of trust and perceived value on the intention to purchase

travel online: Integrating the effects of assurance on trust antecedents
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5.3. Future research

Finally, we propose some ideas for future work in relation to the
formation of perceived security and privacy, trust, perceived value,
and online purchase intention. It would be interesting to replicate
this research for different specific travel products, to reach more
insightful conclusions. This study is cross-sectional, that is, it
measures the variables at a single point in time; future studies
should therefore examine the validity of the proposed model by a
longitudinal analysis. It would also be of interest to replicate this
research in different countries and to examine the possible cross-
cultural differences. Another future research line is to include
other variables, such as user experience with the Internet, user
experience of purchasing tourism products, consumer personality
traits, the influence of price on perceived value, and socio-
demographic characteristics.
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