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Mastering the Marketing Communications Mix: Micro and Macro

Perspectives on Integrated Marketing Communication Programs
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Conclusions

One of the keys to the success of many brands and one of the culprits leading
to the failure of many brands is marketing communications. Effectively
designed and implemented marketing communication programs are
invaluable for building and managing brand equity. The complexity of that
task, however, is enormous. This paper attempted to provide some fresh
new perspectives as to how to view marketing communications and how
integrated marketing communication programs can be developed to help to
address that challenge
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