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Conclusion

The present review offers a Compensatory Consumer
Behavior Model that provides a parsimonious framework for
studying when and how compensatory consumer behavior
results from self-discrepancies. In particular, we have articulat-
ed a Compensatory Consumer Behavior Model (Fig. 1) that
both synthesizes previous findings and calls for specific future
research. This model provides a lens for understanding the
factors involved in, as well as the variety of, compensatory
consumption behaviors (see Table 2). Perhaps equally impor-
tant, we also offer an agenda for current and future researchers
to help move our understanding of compensatory consumer
behavior forward.
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