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A Literature Review of Representation Models of E-Business

Models from the Perspective of Value Creation
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4. Conclusion

Due to the rapid development of e-commerce, the concept of business model has been the focus of substantial
attention from both academics and practitioners [2]. Business model is abstract rational cognition about how
corporation created, delivered and obtained value and is the enterprise’s core competitive advantages. Although,
the business model is often studied without an explicit definition of the concept, our review found that research
perspective of representation models of e-commerce business model mostly concentrated on value creation
perspective (approximately 80% of all articles) and there are two categories: EBMO (approximately 50% of the
articles from the perspective of value creation) and e-value model (15% of those articles). The e-business mod-
els exhaustively describe components of e-business model from the perspective of value creation by using the
networking modeling approach, and have been widely applied by many scholars. The e-value ontology which
analyzes the corporate business models can link the corporations and consumers through the value chain and di-
alysis components in system of e-business models by modeling and simulating the models, and estimate the
profitability and rationality of value model of e-business models.
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