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5. CONCLUSION AND FUTURE SCOPE

Identification of high-profit, high-value and low-risk customers via the data mining technique -
customer clustering has been studied using IBM Intelligent Miner. Our organization retail smart
store data is used for this study. This study uses demographic clustering technique for customer
clustering. The final results demonstrate that the proposed approach revealed the high-value
customers. From the results, cluster 3 has high revenue customers and represents about 35 percent
of the revenue yet only by 6 percent of the customers. The cluster 3 has high value, low cost and
is classified as High value cluster. The cluster 1 has high revenue, high cost and is classified as
Medium value. The cluster 2 has low revenue, low cost and is classified as low value. Also,
suggested possible strategies to retain and move the customers from lower band to upper band.
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