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6.Conclusions and Limitations

      In the study, internal and external factors acting as antecedents of export performance and the mediating effect 
of marketing mix strategy on the relationship are analysed. Based on resource based view and competition theory, 
firm specific characteristic, international experience, international commitment and environmental factors have been 
considered to have effects on export performance. Export performance having been measured with financial, 
competitive and strategic dimensions is hypothesized to be associated with marketing-mix strategy. Export firms 
actively involve in foreign operations under fierce competiton arising from rivals’products and brands. Moreover, 
marketing-mix strategy is developed for targeted markets with contingencies specific to each market. These 
strategies are classified as focus, differentiation and adaptation strategies. 
        The survey conducted in Turkish textile ready made apperal industry produced results specific to the sector. 
Firm characteristic, international commitment and international experience have been found to be related with 
export performance as consistent with previous literature. Findings in the study reveal that whereas there are 
stronger relationships between international commitment, international experience and export performance, the link 
is weaker  between firm characteristic, environmental factors and export performance although still significant. 

http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/marketing+strategy+drivers+export+performance+foreign+markets

