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Building store brands using store image differentiation
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Future research directions

Since the study has been an initial effort, further work is required to identify other
dimension factors affecting the store image of modern-organized retail food and
grocery stores in the Indian context. There is a need to include more items on
merchandise and pricing. Other retail segments like apparel, pharmacy, jewellery, etc.
also need to be studied to understand factors affecting store image differentiation.
Studies could also be undertaken in other service sectors like banking, telecom,
insurance, internet, fast food, etc. to assess store image differentiation in the Indian
context. Similarly, studies could be carried out to related constructs like service loyalty
and service quality with store image. The present study has been carried out in one city
in Gujarat state. Similar replication studies should be done in other major cities of India
before findings could be generalized for the entire country. Future research could focus
on segmenting and profiling the respondents based on psychographics.
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