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Upstream social marketing strategy: An integrated marketing

communications approach
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4. Reaching an upstream audience

This article outlines a practical, five-stage approach
for addressing an overlooked and critical issue in
the area of social marketing, namely, targeting
upstream decision and policy makers. This IMC

approach is suited perfectly to guide managers
through the process of designing more effective
social marketing campaigns that target upstream
audiences. It is possible that the effective design
and execution of an upstream social marketing
campaign will create simultaneous impact on
downstream audiences as well. This is true in
the digital environment where bloggers and
well-known advocates have created enormous
followings and can wield far-reaching influence.
The use of IMC in designing social marketing strat-
egies can increase effectiveness and efficiency,
and hopefully help in the difficult process of influ-
encing the influencers.

% JTd UIJ__Il

539-L1> sLaULS ol5ig 43

YU z90 Ousblina U bl 6518

Blsa Siias) 5 2 S 1y Sl e guis 5183,2)15 2,505) S Ghang3y ool
zae Slapaaal SHISBUL Cu)s 4 elaied ibylib tlse 3o ST 5 Lol
Wiaplhs jabay labuly ag3LSs b1k 3,508y oal Clay LIS 9B o YL
Gl Slacws Gobb dubd Gub jl Olpde Calde (gl Gliadis 5
S SIS 1) YU pee publie a5 YU lsedl boelaisd
SlawS shal 5 phsu 3 Lol 5o dS Sl 5as Gal wawl 00 55105 Bas
30 oul goe fublin 1) Gilejps 5 diliia SISNYL gaa Leladel b)liL
3 digls jpac L@ B 65 Jlisws Juse o ol (ol adb didls
Lilgie g 2iloaS jlal 1y slesfns glacolee sadaslil Sladls omas
bl &Sl el Bolo i widl azdls ol a1y 8,55 Ok
3 it S Wilg e eledmd ol lil Slagiiliel Lol o Slakul)y delSs
GINE,SE JSte diylB 4y Slailibed ssbdy Guimmas 5 03,5 s Iy
A ble S ol)laS,usk

D dgl

()

Canyd b JolS oud das )3 dllie degd sl sl dazy3 )l Giowd g3 b ol
dole SIS ol i udSS) dseud b ol o (ial9 JB) 5y

dwolé S Ll 0uds dos 3 OYBa (p Juuds Gesxiws (Gl

000 *

aiz e Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/upstream+social+strategy+integrated+marketing+communications



