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The Financial relationship between accounting reality,

creative accounting, and outcome management
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3. Accounting reality, creative accounting, and outcome management

As has been mentioned earlier, accountancy is a tool serving to represent the operational
activity of a company. and has at its core professional principles, norms and rationality. Ultimately.,
a company's financial reporting should consist in the assimilation and presentation of financial data
in a way which should afford the end user a faithfil likeness of the operation's activity. on the basis
of accounting reality.

Accounting reality derives from a set of principles. evaluation points. rules. conventions and
specific practices. and marks the central compromise between the interests of data producer.
financial auditor. and end user of the data.
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