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An Efficient CRM-Data Mining Framework for the

Prediction of Customer Behaviour
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8. Conclusion and Future Scope

In this paper we propose an efficient CRM-data mining framework for the prediction of customer behaviour.
Two classification models were used to predict the customer behaviour. In order to arrive at authentic research

results it is always better to use standard bench marking datasets like UCI datasets. Hence we used the same in this
work. The best model that achieves high predictive performance was MLPNN with accuracy rate of 88.63%. We
also compared the performance of classifiers in terms of accuracy, sensitivity and specificity. This work can be
extended to other new models like Neuro fuzzy classifiers, Ensemble of classifiers and so on. Also the same
experimental set up can be applied to other huge live banking datasets.
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