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Marketing capability, organizational adaptation and

new product development performance
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6. Discussion

Scholars have placed significant emphasis on the importance of
marketing capability in innovation and firm performance. However,
most studies analyze the phenomenon from an inside-out perspective.
A firm needs to be able to comprehend market competition from an
outside-in perspective (Day, 2011). Based on this notion, we propose
marketing capability as an important analytical tool from an outside-
in perspective to analyze how firms respond and adapt to external
changes through adaptive mechanisms proposed by prior research
and organizational structural factors under which marketing capability
affect NPD performance.
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