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Towards a Network-based Business Model Concept and

The Case of a truck OEM considering its Business Model in India
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6. Final emarks

The IMP framework, which has been described as the “bridge
between tradition and innovation” (Cantu et al., 2013, p. 1007),
includes a rich theoretical understanding of business interac-
tion (Ford and Hakansson, 2006). In this paper we elaborated
the idea that the empirical notion of ‘business models’ can be
developed into a useful concept as part of the IMP framework.
There are three different positions that can be adopted. First,
the frequent reference to ‘business models’ by practitioners and
(non-IMP) academics could be ignored on the basis that it is not
useful as a concept and/or does not contribute in view of the al-
ready existing concepts in the abundant IMP ‘tool-box’. Second,
‘business models’ could be understood as a term used by prac-
titioners, similar to ‘markets’, ‘market segments’ and ‘competi-
tive advantage’, originating from other theoretical approaches
and interpreted in many different ways by those practitioners. As
IMP researchers, we typically find ways ‘around’ these terms in
our empirical enquiries and analyses. Third, ‘business models’
could be developed into a concept and thus be given meaning
based on and in relation to other (received) concepts and theo-
retical assumptions.
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