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Green Marketing:

Keeping Your Messaging Clean and Your Products Eco-friendly
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Enviro features and differentiators

Perhaps your product has green

. marketing features you never realized
Ask yourself, “Are there features in my
products that saves energy, natural
resources and time?” If so, are you
translating those features into your
marketing messaging such as your web
site, white papers, product packaging
? descriptions and brochures

For example, one of my clients sells a
greenhouse controller technology that
saves their customers water and
electricity. Both water and power are
resources that everyone likes to save. In
, this client’s marketing and sales sheets
we made sure that phrases such as
decrease water and power usage while”
increasing your profits,” were part of
.their green marketing speak
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