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Personality and motivations associated with Facebook use

L deg3

JolS o0 das 5 dlie degd gl cdblue das 3 3] iewd g5 L8 ol

dolé SIS o) cdlie LuwdSS) dseud b o) e (Liolpg B) dy9 Cwyd b

aiz e Ol i oKy 5



http://iranarze.ir/personality+motivations+associated+facebook+use

()

% JTd dIJ__ll

539-L1> sLaULS ol5ig 43

4. Discussion

The purpose of the present study was to examine the influence
of personality and competency factors on Facebook use. Consistent
with previous research, our findings indicated that personality
variables were associated with some aspects of Facebook use. For
example, individuals high on the trait of Extraversion were found
to belong to significantly more Facebook groups. Since extraverts
are more likely to engage in social activities (Costa & McCrae,
1992a, 1992b), it is reasonable to assume that these individuals
maintain ties to their groups through Facebook. Surprisingly, levels
of Extraversion were not associated with number of “Facebook
Friends,” or communicative functions of Facebook. These results
suggest that although those high on the trait of Extraversion may
utilize Facebook as a social tool, they do not use Facebook as an
alternative to social activities. This is consistent with research by
Amiel and Sargent (2004) who found that extraverts do not use
the Internet as a substitute for real-world interactions, but rather
are more likely to use forms of CMC to voice their own opinions,
conduct research and share music with others. Since Facebook
does not allow the same kind of immediate communication as
other forms of CMC such as instant messaging, it may be that
extraverts find Facebook to be lacking in the type of immediate so-
cial contact they desire.
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