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What Is Business And Industrial Marketing?
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CONCLUSION

Industrial marketing is not the same as consum-
er marketing. Different strategies must be devel-
oped for different types of products (or for the
same products at different levels on the
consumer-industrial continuum shown in Table 1
and Figure 1).

There are six areas where there are significant
differences between industrial marketing and
consumer marketing: derived demand, reciproci-
ty, multiple buying influencers, stable buying re-
lationships (long-term relationships), rational
buying motives, and concentrated markets (both
number of customers and location).

Ll il gl g5l s GLSs Bpae HLlib L Gimie bl
?:31::..- 38 d.JL.Ln ijg.anm LS.JJ Lg}b,ﬁ Bals A5t gi Cjzﬂgnm ilisea t|93| LQLJ

(el Bk pals §las 1 U84 5 1 Jode jo o8 imie -8 pae 04} 3o Ciilides

Grae il 3 Gmie btk o ol Ame Gl S Gl ajse il
Builgy « Ly sdmia OLIASLE (Lo dr dlalma 0dd 3ide gLolEi iagls 2ozs
Shass 0a) 35yate Glalil 3 ki 4,5 03800 (Ske Ly Jaslyy) OLS W5

kil o (Cgtw e gt 5 Ol fdia

LS

Canyd b JalS b doz s alie degs sy e dazy3 51 a3 5 Jols )
ole SIS lowisl e eandS51 dieass b olyas (Liolys JoB) )9

dwle SIS sl couds des,3 OVl (p Suds Gesiws Gy

4000 *

aiz e Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/what+is+business+and+industrial+marketing

