NI ST ] &

63g-Ll> gLaULS a5 g 49

dlis 4z 7 5l gk

L dlie ayld Olgie

Ly S 53 (SMCM) shiz) slo dluy slgime L)L 536

s Alie LSSl Glgie

The Impact of Social Media Content Marketing

(SMCM) towards Brand Health
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4.0 CONCLUSION

This study is attempted to contribute the roles of SMCM in branding strategies that can help the firm to increase
their brand health score. Brand health score can be the indicator for the firm to measure their brand awareness
among the digital audiences. Thus, the companies need to focus more on SMCM to attract more consumers to
engage with their brand.

68t 4.0
CS,d 4 abilel o S amd g ol |y (55lein) Suaiy glaiiliul ) SMCM gl (55 35 (35 dzllha ol
ol (6,8 a)luil Cper S8 5y earld Wilsl e Wiy Cuadl 8pé ulé SaS Wiy Cuadlw 0y SliEl o
CS)lie Cagz ey QB Gpas Lz @lys o CS3 oalpky bl Jlizs publie Ole 53 iy 31 Ll

Aold aSE fio SMCM g wb iy o

LS

Cansd b JolS 0us dao 3 dlldo dugd gl adlis dom s 3l rawd g5 o ol
ole SIS Lo clie LaundS51 dseuss b olyan (Giolys JoB) )5

dolé SS o) didy o) OVl ple ouslie Glp Guices

aizye Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/impact+social+content+marketing+smcm+brand+health

